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Search is being transformed by AI, and it’s raising smart questions from savvy 

business owners. This guide provides quick, clear answers about what’s 

changing and how we’re helping clients adapt — and stay visible.

AI + Search
What’s Really Happening?
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Is SEO still relevant in the age of AI?
SEO today is about showing up wherever your audience 

searches — not just in traditional links. That includes 

AI-generated answers, voice assistants, and dynamic 

search experiences.

To meet this moment, we optimize across several

layers of visibility:

• GEO (Generative Engine Optimization):  Appearing 

in AI Overviews

• AEO (Answer Engine Optimization): Being the best 

answer, fast

• AIO (AI Optimization): Structuring your content so 

machines can read it clearly

The need to be found hasn’t gone away, it’s just moved.

What is a zero-click journey?
In AI-first search, users often find what they need 

without clicking any website.

• Only 35% of Google searches now lead to a 

website visit

• AI Overviews summarize answers directly

in the results

• Voice search and mobile behavior keep users 

on the results page

SEO is no longer just about driving clicks, it’s 

about earning presence where decisions happen.

How is V Digital Services
adapting SEO for AI?
We’re helping clients shift from chasing rankings to 

building relevance. Our strategies now focus on:

• Structuring content for AI visibility (schema, 

summaries, FAQs)

• Optimizing product/service pages and backlinks, 
not just blogs

• Reinforcing subject matter expertise with targeted 

content clusters

• Enhancing content with visual media, transcripts, 

and more

We’re not reacting, we’re leading with a proactive 

approach to AI-era search.

What AI still can’t do
(and why your brand still matters)
Even the smartest machines fall short in key areas:

• Empathy and brand nuance

• Storytelling across multiple touchpoints

• Legal and ethical accountability

• Emotional intelligence in messaging

Your voice, values, and strategy still require a

human and that’s where we come in.
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The Bottom Line:

AI is changing how people search but not why they search.

Our mission is to ensure your business stays seen, trusted, and 

chosen in every version of the modern search journey.


